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Business Travel Association Welcomes New Members to Generation BTA Board
24 April - The Business Travel Association (BTA) announces the appointment of three new members to its Generation BTA Board: Natasha Inglis, Implementation & Operations Director at CT Business Travel, George Ogden, Sales Enablement Lead - Corporate Travel at Travel Counsellors for Business ;and Ashlin Pugh, Business Development Manager at Chapman & Carter. 
Each of these rising leaders brings a unique set of skills, experience, and vision to the Generation BTA Board, further strengthening its mission to amplify emerging voices and drive meaningful progress in the business travel sector.
On the importance of shaping the industry’s future, Natasha Inglis said:
“I am delighted to join the Generation BTA Board and have a voice to influence our industry. I am extremely passionate about bringing fresh perspectives to the board and truly playing a part in shaping our future. I am excited to be a part of this journey and use my experience to inspire the next generation.”
George Ogden adds:
“From attending seasonal BTA conferences, I understand the importance of bringing the industry together to discuss and act on the ongoing movement in the sector. Being relatively new to the industry, I hope to bring a fresh perspective and look forward to experiencing everything business travel has to offer.”
On her passion for connection and mentoring, Ashlin Pugh comments:
“I’m all about building meaningful connections and the chance to bring that passion to the BTA Generation Board really excited me. Whether it’s through mentoring, creating opportunities for others, or sparking new conversations, I’m looking forward to playing a part in something that can make a real difference.”
Georgia Suttie, Chair of the Generation BTA Board, welcomed the new members:
“We’re thrilled to welcome Ashlin, George, and Natasha to the Generation BTA Board. Their energy, passion, and commitment to building a more inclusive, accessible and future-focused industry is exactly what we need. I’m excited to see how their ideas and contributions will help shape the next chapter for business travel.”
Generation BTA continues to provide a platform for early and mid-career professionals to influence the future of the travel industry, championing diversity of thought and fostering long-term talent development.
Ends
About BTA
The BTA is the authority on business travel. Working collaboratively across the industry and with the government to promote the integral role of business travel and events to the wider economy. 
Originally founded in 1967, the BTA has a diverse membership and roster of industry partners. It’s TMC membership accounts for over 90% of UK expenditure on managed business travel, delivering value for money and great service to business travellers in the private, public and not-for-profit sectors. The BTA focuses on delivering practical solutions to challenges and market changes, as well as supporting best practice, sustainability and the well-being of travellers. 
For more information on BTA please visit: www.thebta.org.uk or call 020 3657 7010.
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