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BTA’s Response to Autumn Budget 2025
Spokesperson: Clive Wratten, CEO at Business Travel Association
26 November "This Budget confirms a series of new costs for those who travel for work – costs that risk undermining growth at the very moment the UK economy needs it most.
“Mayors being given the power to introduce an overnight visitor levy has been positioned as a tool for local investment, but this will directly increase the cost of travelling for work in the very regions the Government is seeking to level up. For cities competing for conferences, investment and skilled workers, an overnight levy risks acting as a deterrent - penalising the engineers, consultants, clinicians and project teams whose visits fuel local economies.
"The uprating of standard Air Passenger Duty is frankly huge. £4.195bn was collected in 2024/5 and adding another 3.6% to that will add further pressure to everyday business travellers. APD is not simply a passenger charge; it is a tax on global connectivity. 
“Consider an economy-class flight to a trade partner like India - a route used frequently by junior engineers, researchers and technical specialists. The APD on that ticket will be £102 per passenger from 2027, before a single penny is spent on accommodation or visas. This is not a cost borne by executives in business class; it is a cost borne by the frontline workers who deliver the very trade relationships the UK is trying to strengthen.
"Our members are particularly concerned by the introduction of a pay-per-mile levy on electric vehicles. These new taxes will add friction to the UK’s economy from 2028. It ultimately sends a signal that travelling for work, which is a key driver of national productivity, is being discouraged rather than supported - with a predicted additional £255 charged per year. This sends mixed messages about greener travel, if the Government wants to shift travellers toward low-carbon alternatives, then rapid railway reform, reliable services and modern ticketing should have come first.
"The BTA is ready to work with the Government on solutions that drive economic growth without inhibiting business travel. Business travel isn’t a luxury; it’s how the UK wins investment, delivers services and keeps supply chains running. We require a travel system that is affordable, reliable and competitive globally.”
ENDS
About BTA
The Business Travel Association (BTA) is the authority on business travel. Working collaboratively across the industry and with the government to promote the integral role of business travel and events to the wider economy. 
Originally founded in 1967, the BTA has a diverse membership and roster of industry partners. It’s TMC membership accounts for over 90% of UK expenditure on managed business travel, delivering value for money and great service to business travellers in the private, public and not-for-profit sectors. The BTA focuses on delivering practical solutions to challenges and market changes, as well as supporting best practice, sustainability and the well-being of travellers. 
For more information on BTA please visit: www.thebta.org.uk 
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