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BTA named finalist for Travel for Every Body Award
1 September – The Business Travel Association (BTA) has been named a finalist in the Travel for Every Body Awards, in the Training Programme and Outstanding Achievement – Travel Agency/Agent category, recognising its work to make business travel more accessible, inclusive and dignified for travellers with accessibility needs.
The BTA’s first-of-its-kind Inclusive Business Travel Guide was developed specifically for Travel Management Companies (TMCs), providing them with practical knowledge and tools to ensure accessibility is addressed during the booking process, rather than becoming a hurdle later down the line. 
The guide covers a broad spectrum of accessibility needs, including mobility, visual impairment, hearing loss, hidden disabilities and neurodivergence. It also provides practical questions for travel consultants to ask, helping them have more confident and informed conversations with travellers about their specific requirements.
Crucially, the guide was developed through collaboration with accessibility specialists and those with lived experience. The BTA worked with the Thomas Pocklington Trust, a national sight loss charity, alongside experts from across the business travel industry, including wheelchair users, neurodiversity specialists and disability and inclusion professionals.
Clive Wratten, CEO, BTA, comments:
“Being named a finalist is fantastic recognition for everyone who contributed to this guide. We wanted to create something practical that could make a genuine difference to the experience of those travelling for work.
"This project is meaningful because it has been shaped by people with lived experience. We’re proud of what we have achieved so far, but there is still work to do to raise the standards of accessible business travel.”
The BTA’s specialist working group is continuing to develop further resources to improve the experience of those travelling for work. 
ENDS
About BTA
The BTA is the authority on business travel. Working collaboratively across the industry and with the government to promote the integral role of business travel and events to the wider economy. 
Originally founded in 1967, the BTA has a diverse membership and roster of industry partners. It’s TMC membership accounts for over 90% of UK expenditure on managed business travel, delivering value for money and great service to business travellers in the private, public and not-for-profit sectors. The BTA focuses on delivering practical solutions to challenges and market changes, as well as supporting best practice, sustainability and the well-being of travellers. 
For more information on BTA please visit: www.thebta.org.uk 
Press contact: bta@eulogy.co.uk 
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