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New Director joins the Business Travel Association’s Executive Board
19 May  – The Business Travel Association (BTA) is pleased to announce the appointment of Justin Penny, Head of Supply EMEA at Flight Centre Travel Group to its Executive Board.
With over 20 years at Flight Centre Travel Group, Justin brings expertise from an extensive career dedicated to business travel. Having worked with customers and supply partners across FCM and Corporate Traveller, he has previously held key leadership roles including UK Head of Sales for Corporate Traveller UK and Head of Aviation for Flight Centre Travel Group.
Justin joins the Executive Board at an important time for the sector, as the business travel industry continues to navigate changing customer expectations and rising external cost pressures. His appointment further strengthens the BTA’s leadership across industry partnerships and global travel management, as the association continues to advocate for the economic value of business travel, push for better connectivity, and support the work of Travel Management Companies.
Douglas O’Neill, Chair of the BTA Board, commented: “With a diverse background in retail and supply management, Justin’s knowledge ensures a well-rounded approach to our board’s goals. We are eager to build on our leadership and collaboration, further strengthening our advocacy for the business travel sector.”
Justin Penny, Head of Supply EMEA, Flight Centre Travel Group added: “It’s a privilege to join such an excellent group of industry leaders. I look forward to working together to help meet the needs of business travellers and support long term sector growth. By combining my expertise and the team’s collective strengths, we provide a comprehensive perspective that will benefit us in navigating the evolving travel landscape.”
ENDS
About BTA
The BTA is the authority on business travel. Working collaboratively across the industry and with the government to promote the integral role of business travel and events to the wider economy. 
Originally founded in 1967, the BTA has a diverse membership and roster of industry partners. It’s TMC membership accounts for over 90% of UK expenditure on managed business travel, delivering value for money and great service to business travellers in the private, public and not-for-profit sectors. The BTA focuses on delivering practical solutions to challenges and market changes, as well as supporting best practice, sustainability and the well-being of travellers. 
For more information on BTA please visit: www.thebta.org.uk 
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