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BTA Launches New Accreditation Scheme to Raise Standards and Build Trust Across TMC Sector
23 June 2026 – The Business Travel Association (BTA) today announces the launch of a new accreditation scheme designed exclusively for its Travel Management Company (TMC) members, setting a clear benchmark for quality and compliance across the travel management sector.
This new accreditation will serve as a trusted mark of approval, awarded only to BTA member TMCs that successfully complete assessments and checks. The BTA aim to help businesses when selecting a TMC, with procurement often having no consistent, independent basis to assess the professional credentials of a TMC. Therefore, the initiative has been developed to provide businesses with greater confidence, acting as a stamp of approval. 
To achieve accreditation, BTA member TMCs will opt to undergo an evaluation process covering key areas such as financial stability, data protection, insurance, and professional competence – key priorities identified by buyers. Only those that meet or exceed the required criteria will be permitted to display the accreditation scheme. 
The scheme aims to:
· Elevate standards across the BTA TMC community  
· Provide businesses with a clear and reliable indicator of quality  
· Strengthen trust and transparency across the business travel sector   
By introducing this accreditation, the BTA is reinforcing its commitment to supporting high standards and continuous improvement within the industry. The scheme will act as a visible and credible signal to businesses that an accredited TMC has been assessed and meets recognised industry standards.
Since launching, the accreditation scheme has already attracted strong support, with Inntel, Clarity Business Travel, Key Travel, Direct Travel, Wings Travel Management, arrangeMY, Good Travel Collective and Munro's Travel among the first TMCs to commit to the process. Their early participation reflects the industry's appetite for a trusted, independent benchmark that provides greater confidence for buyers while helping to raise standards across the business travel sector.
Clive Wratten, CEO of the BTA comments:
“This accreditation scheme represents a significant step forward for our industry. It not only recognises excellence among our members but also gives businesses the assurance they need when choosing a TMC. Our goal is to create trust and build on high standards in the industry.”
Douglas O’Neill, CEO of Inntel and Chair of the BTA Board, adds:
"For too long, the industry has lacked a consistent, independent benchmark for assessing professional credentials. As a BTA member, we're proud to be among the first TMCs aiming to secure this new accreditation, which helps address that need. It’s a major step forward for the TMC community and a win-win for both agencies and procurement teams."
ENDS
Notes to Editor
About the BTA
The BTA is the authority on business travel. Working collaboratively across the industry and with the government to promote the integral role of business travel and events to the wider economy.
Originally founded in 1967, the BTA has a diverse membership and roster of industry partners. It’s TMC membership accounts for over 90% of UK expenditure on managed business travel, delivering value for money and great service to business travellers in the private, public and not-for-profit sectors. The BTA focuses on delivering practical solutions to challenges and market changes, as well as supporting best practice, sustainability and the well-being of travellers. For more information on BTA please visit: www.thebta.org.uk. 
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