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Business Travel Association announces Virgin Atlantic and Delta Air Lines® as headline sponsors of 2026 Autumn conference
27th August 2026 – The Business Travel Association (BTA) is delighted to announce that Virgin Atlantic and Delta Air Lines® will be the headline sponsors of its 2026 Autumn Conference, taking place at the Meliá Villaitana in Benidorm, Alicante, Spain, from 27th – 29th September.
The partnership brings together two of the world’s leading airlines with the UK business travel industry for the BTA’s flagship conference, which will unite hundreds of business travel leaders, suppliers, TMCs and innovators for two days of debate, insight, networking and practical discussion.
This year’s conference is centred around #LetsMakeItWork, building on last year’s #LetsGetToWork theme. The programme will focus on moving beyond identifying the challenges facing business travel to finding practical ways for TMCs, suppliers and other industry stakeholders to work together and deliver solutions.
The partnership reflects Virgin Atlantic and Delta Air Lines® shared commitment to the business travel community and to working collaboratively across the industry to address the opportunities and challenges facing business travel. Their support will help bring together airlines, TMCs, suppliers and other industry stakeholders to share insight, challenge thinking and identify practical ways to move the sector forward.
Clive Wratten, CEO of the BTA, said:
“Bringing the industry together is at the heart of what the BTA Autumn Conference is about, and the support of Virgin Atlantic and Delta Air Lines® enables us to create a space where those conversations can have real impact. Their involvement brings valuable perspectives from across the travel ecosystem and reinforces the importance of collaboration as we look at the opportunities and challenges ahead.”
“Our #LetsMakeItWork theme is deliberately focused on action – moving from talking about the issues to finding practical ways to address them. We’re looking forward to bringing the business travel community together in Spain to challenge thinking, share ideas and, importantly, work out how we make them happen.”
Nicki Goldsmith, Director of Global Agency Sales at Virgin Atlantic, said:
“At Virgin Atlantic, we believe the best things happen when our industry comes together, which is why we’re incredibly proud to be headline sponsor of the BTA Autumn Conference. Our industry never stands still, and this is a brilliant opportunity to connect with our partners, spark fresh ideas and explore the opportunities and challenges shaping how we travel for work. Our relationships with the travel trade are hugely important to us, so having the chance to listen, learn and look ahead together is invaluable. We’re excited for some inspiring conversations, fresh thinking and, most importantly, helping shape the future of business travel together.”


Kate Devereux, Sales Manager UK & Ireland at Delta Air Lines® said:
"At Delta Air Lines®, our purpose is connecting the world, and we believe the best outcomes are achieved when our industry comes together. Together with our joint venture partner Virgin Atlantic, we're proud to support the BTA Autumn Conference as headline sponsors, creating opportunities for collaboration across the business travel community. Bringing the industry together to share ideas, strengthen partnerships and address common challenges has never been more important. We look forward to collaborating with the business travel community and helping shape the future of our industry while continuing to Keep Climbing together." 

For more information and to register, please visit: www.thebta.org.uk
ENDS
Notes to Editor
About the BTA
The BTA is the authority on business travel. Working collaboratively across the industry and with the government to promote the integral role of business travel and events to the wider economy.
Originally founded in 1967, the BTA has a diverse membership and roster of industry partners. It’s TMC membership accounts for over 90% of UK expenditure on managed business travel, delivering value for money and great service to business travellers in the private, public and not-for-profit sectors. The BTA focuses on delivering practical solutions to challenges and market changes, as well as supporting best practice, sustainability and the well-being of travellers. For more information on BTA please visit: www.thebta.org.uk.
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