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BTA Appoints New Board Director to Give Voice to Smaller TMCs
11 June – The Business Travel Association (BTA) is pleased to announce that Steve Banks, CEO of the Travel Division at Identity Group, is joining its Executive Board.
Steve brings over 35 years of experience in the corporate travel sector, previously holding Director positions at Clarity Business Travel, Agito and Capita Travel and Events. Having previously worked within smaller Travel Management Companies (TMCs), he brings a distinct and valuable perspective to the board.
This appointment reflects a deliberate and considered decision by the BTA to broaden representation across its membership and ensure the voices of independent TMCs are heard at the highest level. Recognising that independent TMCs have not always had a dedicated voice at board level, the board voted to reserve one seat specifically for an independent TMC representative, bringing new perspectives to the table. Steve's extensive experience makes him particularly well placed to represent the interests and unique challenges faced by independent operators, and his position on the Executive Board ensures the BTA will effectively support TMCs of all sizes.
If you would like to find out more about Steve, his background and Identity Travel, listen to the BTA in Conversation podcast, available on the BTA website. 
Douglas O’Neill, Chair of the BTA Board, commented: “Steve’s addition to the board ensures we comprehensively represent TMCs of all sizes, allowing us to shape discussions and policies that meet everyone's needs. Moving forward, we aim to build on this by expanding board representation across a variety of intersections beyond just company size.”
Steve Banks, CEO of the Travel Division, Identity Group added: “It’s a privilege to give a voice to smaller TMCs in our industry. My goal is to partner with the existing board to deliver insights and best practices that serve the entire TMC community, ultimately creating a more inclusive and considered approach for the business travel industry.”
ENDS
About BTA
The BTA is the authority on business travel. Working collaboratively across the industry and with the government to promote the integral role of business travel and events to the wider economy. 
Originally founded in 1967, the BTA has a diverse membership and roster of industry partners. It’s TMC membership accounts for over 90% of UK expenditure on managed business travel, delivering value for money and great service to business travellers in the private, public and not-for-profit sectors. The BTA focuses on delivering practical solutions to challenges and market changes, as well as supporting best practice, sustainability and the well-being of travellers. 
For more information on BTA please visit: www.thebta.org.uk 
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